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| am a graphic designer with over 20 years experience
specialising in corporate reporting and other areas of design.

My main experience has been in design for print including
annual reports, corporate identity and employee
communications. Have also worked on many interactive
projects related to the above.

In addition, | have worked in print production and client
licison on several projects both in the UK and internationally,
project management, directing corporate videos, writing
and designing several corporate identity guidelines,
commissioning photography and illustration and art directing
photography in the UK and around the world.

This PDF shows a selection of the Annual Reports and
corporate reporting work | have designed for clients in the
past three years.

My work can also be seen at www.neillittman.com

Specialist areas:

Brand identity

Print design

Corporate reporting

CR and sustainability reporting
Artwork and typesetting

Print production

Digital design



AEGON

Annual review 2004
28 pages in 6 language versions

Other AEGON projects:
Annual Reports and Annual Reviews
2001-2005

Historical Data 2001-2005
Annual Report website 2000-2002
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Ansaldo

Annual Report 2006
Annual Report for Italian signalling
and transport system group

Produced in two languages

m at & glance




Barclays

Annual Report
Annual Review and
Notice of Meeting 2005

# BARCLAYS

Barclays PLC
Annual
Report
2005

W BARCIAYS

'1 St e B e
mmm——

) BARCLAYS

Barclays PLC Notice of Meeting 2006,

Annual
General
Meeting

goal
004-2007), our total
-, shareholder return was 34%."

Group Chief Executive’s reviews (1«0

Developing our
retail & commercial
banking activities
outside the UK

Group Chief Executive’s feview 1ol

Building
the best bank |
in the UK

UK Business
Loans

Group Chief Executhve’s reviews o

® “The results of the
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e
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Barclays

Corporate Responsibility Reports

2006
A4 60pp

2007
16pp short form size 155 x 220 mm

W BARCLAYS

Kepert 200

Carparate Responsibiity
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Barclays

Corporate reporting 2005-2007 g
Design of Annual Reports -
Sourcing images for ARwelbsite.

and directing two corporate videos.

¥ BARCLAYS
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Dan Salmons
Payment Innovations
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Welcome to the Barclays annual report Welcome to the Future i LS 4

I r customers around the world. Find out more»
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Shareholder information
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Barclays

Employee and shareholder

i
communications W BARCIAYS

Barclays Capital
Barclays Capital Equity
Participation Plan
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Questions and Answers
for Shareholders
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| Questions and Answers

| for Shareholders
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Questions and Answers
for Shareholders




BP

Corporate reporting
Stafistical Review of World Energy
June 2008
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48 pages 215 x 297 mm BP Statistical Review
Also online and accessible pdf’s of World Ener
Produced in three languages. June 2008 9

In addition | have also worked on
numerous publications for BP corporate
reporting from 1996-2001.
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BP

Crisis Communications Guide

100 pages AS
Bound in tablbed folder and online

BP Crisis.
Communigations

4. Getting prepared 2

Build a response website on PIER

BP's Group Communications Policy requires us to use the PIER system to
manage our web-based communications and inquiry management ef
in the event of a crisis. PIER stands for Pubiic Information Emergency
Response and is a widely used tool for crisis communications.

in adance. This dark ste’

approved for release.

Younilnoed PIE lonc o devlp yur st i e, and raning on how

DataommncaonsALL o

The shows how a crisis

Formto submit inquirie

*Be certain that the website and all subsequent
revisions and addiions are reviewed by Legs
Include appropriate disclaimers, since much data

for key crsis response:
st and many statements may be of an nterim nature.
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Response
toolkit

1. Overview 2

BP's philosophy for crisis resp
1a s covure, BP snias shall mplment  rosponss phlosophy o

. Basod on an assumption that a credibl worst cas
Overreact o what needs 0 be dona

suffciont people and assats a

bring an incident under control a3 quickly as possble.

expertise, whether intena or external to BF.is
available to support a respons

BP employees have a res

quickly and decisively to

incident under control and minimizing fts
n as possible
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1. Overview 3

The golden hor’ of response

Most er situations will generate interest and inquiries from
haws modia and our extrma sakaholders. fyou o a commun
lead in a BP response, should you issue a statement? W\
quickly should you assess whether you may need additional resources?

ications

en? Hor
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Section 5 of

10. Engaging online o8

ina respond

based on your
relevant information across your socalpresence.

Creating anew space
Twiter account is used 1o post short and quick messages 1o your audience,
inclucing fournalss. Twite enables you 10 send 140 character updates and uso hashvtags

QaAs sessions.

i for shaing up
o date information directly with the local communty.

YouTube -YouTube enables the publc to view and comment on ideos. BP has a el

P has 3 Flcks account which may be used ina riis.

tomplates for social media spaces. Bast practce for narming s 10 use BR followed by the
country name o region depending on the nature of the issue orcriss &.g. B America, 87
‘Angola. Replace a space with an underscore forTtter

Once created, share

the passwords with your team over encrypted el

9 to bp.com - most possible,

Do ot create a socil media space
2 BPakeac vasa sl prosonco i your counryhegion
. i

« There is  lack o resource andlor capabilty.

Regional considerations
‘Some countries &.g. China, use aternatives to Twitter or Facebook. Contact the Social Media
team for guidance.

10. Engaging online

Use the following chart to consider the use of social media to share news,

isten to the local community, identify issues

questions from the pub

nding a growing
localized reputation
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BP

Code of Conduct
Published in 16 languages
and distributed to over
100,000 employees.

Our commitment

to integrity

Our commitment
tointegrity
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Deloitte

Deloitte EMEA Fast 500 2009
Brochure to promote the award for
the top 500 technology companies
in Europe.

www.deloitte.co.uk/fastb00emea

Deloitte

-

Y4

Technology Fast 500
EMEA 2009
Ranking and CEO Survey

Previous EMEA winners
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Conclusions




DIABOS

Disbursement account
processing

Brochure for DIABOS, who are
based in India, to explain a new
system costs and procedure
involved with freight shipping
arriving at ports.

Themed around satelitte and
aerial photography of ports.

12 pp four colour

>
C
DIABOS

Disbursement
account
processing:

a fresh new
approach

Contents

Making Disbursement
Account processing
work harder for your organisation

In a typical shipping organisation, the Disbursement
Account (DA) process is a paper-based, manual
operation which takes up a great deal of time,
manpower and energy.

Often staff don't have time to fully check and validate
Proforma Disbursement Accounts (PDAs) and Final
Disbursement Accounts (FDAS), yet more effective
controls and checks on your DAs can save your
organisation significant sums of money and boost
your bottom line.

Now there's a better way of working. A way to make
the DA process simpler and more cost-effective.
Ore that can help you save time, cut costs and
generate increased operational effciencies for

your business.

Its called DIABOS

ousos
Dibursament sccountprocesaing 1

DIABOS in action
Putting DIABOS to work Alter the trial period, if you decide to
for your organisation continue to let DIABOS handle your

DAs, a service agreement is put in
place and you pay an agreed set
amount per port call, i.e. per DA,
that we handle for you,

L ———

g‘;a;_;,_gg‘:;,';?ce Step 1 Step2 Step3

Step 4 Step 5 Step 6 Step 7

i Soevi | Sacenol S
ly it etk o ey
aFREE* no Your Crgarisation e detads nnmnumm. ol you ankr the tats o ot 1 DUABIOS, your oW e
bligations trial o Dngoswmnnasoe i )
el =
—and you get ahi 50R o
L
acosss to the e
o e
o N
on-line at DA procses. AL ‘epeciaty proctxoed process that the costs e - ‘=pent in port - nd et there are.
www.diabos.biz. oot youcon wemita Qs W0 Wi cotabed oK or
il b IR
| imaon el L
el G et
St et
e L
et aormpe
e B
B e
S
il
R i s
Fersns
Ericm
Sammemeny

pusos
Bidhirsament account processing 67

What benefits can DIABOS
deliver to your organisation?

Y
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to betsimple-dnd quick to L

It’s easy to operate;witl

agents and%operatorsssiipported:
and:;prompted when‘regtiited f
‘ensuresa smoothavorkflow.*
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processing and

w.substantial cost savings
T00%

Easily integrated with your
current systems.

Totally secure
The databass is protactad by stats of the art firawalls,

INET based
applcation, nkng o an Oracle databaso - 50 can be

High quality

and softwere support team.

Easy to follow audit trail
Ao srsenshows thoen DA uct s, cking

Dot Norsks Vertas.

Dedicated professional team

documents.

Reliability built in
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Excel

Brochure

The concept is developed around Getling you where you wart tobe e>(C€|
the theme of “Your’ Lk

Excel is a logistics company based
in heart of Canary Wharf. Using - U
the new brand identity and visually
linked to the new welbsite. Image
style based on the theme of
movement. R 2k

Photography by Jonathan Lucas
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Your solution Your excel
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Fidessa

Annual Report

Design and typesetting of annual
report for FTSE service solutions
company.

| have worked on this report and the
inferim report for the past 3 years.




Galliford Try

CR Report 2009 '
For one of the UK's leading rl\?gArg"l"E ‘ TAKING A >

construction and housebuilding o et 1 .‘.’ﬁl‘).’f:,”"ﬂ

groups. RS s s

REGENERATION

24 pages printed litho 6 colours

= GallifordTry ple

CORPORATE ENVIRONMENT
RESPONSIBILITY A SUSTAINABLE
QUR APPROACH | FUTURE
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Shasstvsiers and heurs genesctirs.

the| of our opsrations.

'WIND FARM

Do e
s o1 canaety 1ol

ormanca o




Jumeirah

Annual Report 2009
For privately listed hotel chain JUMEIRAH
based in Dubai.

88 pages printed digitally 4
colour. Covers printed litho with
foil blocking.

Two versions produced for
public and private shareholders.

Annual Report 2009




RightMove

Annual Report 2013
Concepts for The Team

& rightmove

Everyone's,
dream Rope
is.differerie

find great homes
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Severstal

Annual Report 2007
Russian steel company
quoted on FDR market.
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William Hill

Annual Report 2008
Pitch won in October 2008

Produced at Wardour

Financial Highlights

www.williamhill.com

One of the UK's Launching our
largest bookmakers new Sportsbook
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Contact details

Neil Litman

96 Vicars Moor Lane
London

N21 1BN

0208 360 6099
0778 557 1185

nlittman@dircon.co.uk
www.neillittran.com



