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BY THE NUMBERS

Q1 & 2013: 
UK/ROE PERFORMANCE

UNITED KINGDOM

ROE: FRANCE, ITALY & SPAIN
   

   

Favourite place to shop

Sell

Favourite place to work

GMV

GMV*

* ROE: Overview

OPERATING INCOME

OPERATING INCOME

REVENUE

REVENUE

ACTIVE BUYERS

ACTIVE BUYERS

Q1 2013

Strictly for internal use only. Should not be distributed outside eBay.

$2.8bn  +14.9% 

$297m  +16.5%

$239m  -4.5%

$70m +29.4% 

ITALY

FRANCE

SPAIN

$289m  +16.9%

$50m +15.5% 

$40m +23% 

17.3m+14.9%

8.6m +15.3% 

eBay France awarded 
13th Best Place to work 
in France, from more 
than 5,000 companies 
that applied

created within the UK 
ROE business, offering 
new opportunities for 
growth and development

Seven people promoted 
in Spring focal, including 
two new directors – all 
of whom demonstrated 
great performance while 
living our commitments 
and behaviours

New merchant examples

Argos Easter Promotion 
in the UK:
•  Approx $1m GMV   
 across 10,864 units   
 in the 4 days of the   
 campaign

New internationalised 
merchants in the UK

Percentage of traffic 
across mobile

Exceptional 30% 
GMV growth in Spain

New homepages, plus 
UK and DE deals now 
visible on Irish, Austrian 
and Swiss sites

30

$236m  +19.6%

50%

40%

New roles

1,185

•  ASP: $90.57 up from  
 average of $75 this year
•  YoY growth: 130% v  
 same week last year
•  70% of sales “current  
 in season” lines

Namibia

Gabon

Congo

Zambia

Luanda

South Atlantic Ocean

Democratic 
Republic of 
the Congo  

Angola

BP in Angola

Ovitet id explique poreptatet exerum reri 
arum fuga. Rovid unt et facearc idendenda 
dolest faccum landiore es quamTemquis nos 
molor rem quam, simet eicianihil ilit quas ne 
rempore, ius am lam fda dolest molor rem 
molor rem quam, simet eicianihil ilit experio 
consed que earibu rempore, ius am lam fda 
dolest molor rem ga.

Exploration & Production:
Exploration: 
Key exploration areas.
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
dis ut repudis maior mo torrorum licil ipsus.
 
Oil & gas production: 
Share of BP’s net production in country’s total 
production (where available).
Udio optatquis alicias dero eat mi, solorro ius, namendi 
tionse nonseque occum atur, cum sae nis miliquo que 
voluptat a veribus doluptaspid ut elignati aut lique num 
nobist quodi tempore pratur aut aditior entecus, audae. 
Boriasp ernatus s doluptaspid u
 
List of key producing assets, detailing: asset location, 
ownership/operator information, daily production.
Elignati aut lique num nobist quodi tempore pratur aut 
aditior entecus, audae. Boriasp ernatus es nobis lique 
nu denimoluptnos et minciae aliquis sit, sequatur? Quis 
et quam quiatqntecus, audae. Boriasp ernatus es nobis  
voluptat a veribus doluptaspid ut elignati aut lique nu 
denimolupt.

LNG production: 
Asset location, ownership/operator information, 
capacity.  
Elignati aut lique num nobist quodi tempore pratur aut 
aditior entecus, audae. Boriasp ernatus es nobis lique 
nu denimoluptnos et minciae aliquis sit, sequatur? Quis 
voluptat a veribus doluptaspid ut elignati aut lique nu 
denimolupt.

Refining & Marketing:
Refineries: 
Location, ownership information, capacity (BP net), 
products range.
Elignati aut lique num nobist quodi tempore pratur aut 
voluptat a veribus doluptaspid ut elignati aut lique nu 
denimolupt.

Retail: 
Number of retail sites (own/franchised).
Elignati aut lique num nobist quodi tempore pratur aut 
aditior entecus, audae. Boriasp ernatus es nobis lique 
nu denimoluptnos et minciae aliquis sit, sequatur? Quis 

Lubricants manufacture and marketing: 
Plants (location, ownership), brands, sales volumes.
Elignati aut lique num nobist quodi tempore pratur aut 
nu denimoluptnos et minciae aliquis sit, sequatur? Quis 
voluptat a veribus do

Petrochemicals manufacture and marketing: 
Plants (location, ownership), key markets supplied.
Elignati aut lique num nobist quodi tempore pratur aut 
nu denimoequatur? Quis voluptat a veribus do

Marine/aviation business: 
Key facts.
Elignati aut lique num nobist quodi tempore pratur aut 
aditior entecus, audae. Boriasp ernatus es nobis lique 
nu denimoluptnos et minciae aliquis sit, sequatur? Quis 
voluptat a veribus do

Other businesses:
Alternative energy: wind power/biofuels 
Key facts and locations.
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End of life phase

Pre-consumer 
scrap

Use phase of 
end products

Raw material 
extraction

Metal production Production of
metal products

Life Cycle Assessment 

Two steel production processes are 
well-established throughout the world 
and both require the use of scrap:

•   Basic Oxygen Furnace (BOF) or 
   integrated steel-making (using iron ore, 
  coking coal and steel scrap).
•   Electric arc furnace (EAF) 
    steel-making  (from 100% steel scrap).

Powerful partnership with eBay

•  Significant percentage of Total Payment   
 Volume (TPV) and revenue

•  Large source of consumer and 
 merchant acquisition

•  Drives PayPal balances as funding source

Send/funds-
in options:
• Credit and   
 sdebit cards
• Bank transfer   
 (ACH)
• PayPal balance
• Bill Me Later

Receive/funds
-out options:
• Save as balance
• Withdrawal to bank
• ATM/debit 
 card withdrawal
• Physical check   
 request

Receivers/
Merchants 
(selling, collecting, 
getting paid)

Senders/
Consumers: 
(buying, giving, 
paying)

How PayPal works

$
$

Paypal successfully bridged two worlds

Making traditional payments 
systems work better online

Internet 
Companies

Global 
Financial 
Networks

Unmatched competitive advantages

Technology
•	Pace	of	innovation		 	
 (mobile, digital   
 goods)
•	Global	open			 	
 platform
•	Digital	wallet

Fraud & risk 
expertise
•	Detect	fraud	at		 	
 point of sign-up 
 and for every   
 transaction
•	Innovative		 	 	
 underwriting

Closed-loop data
•	Direct	relationships			
 with merchants and  
 consumers
•	Deep	transaction		 	
 history

Global connections
•	190	markets
•	25	currencies
•	20	local	languages
•	15K+	bank		 	 	
 connections
•	Cross-border	trade

Serving merchants large and small

$60
Billion

2008
1		Online	market	growth	based	on	12	countries	(US,	CA,	AU,	UK,	DE,	FR,	IT,	NL,		
	 ES,	AT,	BE,	CH)	using	Forrester	online	retail	and	travel	estimates.

2009 2010 2015

$72
Billion

$92
Billion

2	x	
consumer 
velocity 

24% CAGR

Crack the consumer velocity code

TPV	growing	3x	
faster than 
online market1

EMEA

France GermanySpain* Italy*United	
Kingdom

United	
States

Australia

PayPal # 
of	top	100
online 
merchants

*  Numbers   
 derived from   
	 different	source.

Global reach

From To

Paypal must transform

Online

Payments

Utility for long-tail 
of merchants

Wherever our 
customers are

Relevant	throughout	the	
purchase	experience

Partner with retailers essential 
to our customers’ daily lives

40

53
49

56
59

5757

PayPal’s vision and values

We believe 
people are 
basically 
good

We believe an 
open and honest 
environment can 
bring out the 
best in people

We believe 
everyone has 
something to 
contribute

We encourage 
people to treat 
others the way 
we want to be 
treated

Our core values 
are still the fabric/
DNA of our 
culture	today.

Our vision

Delivering the future of 
money today…
An essential part of our 
customer’s financial and 
business lives, enabling 
secure commerce 
anytime, anywhere, any way.

Our values

Values
We recognise 
and respect 
everyone 
as a unique 
individual



BP
Brunswick
Creative London
eBay
Empac
Farraday
Gary Moss
PayPal
Pharmacy Voice
Sinclair Pharma
William Hill
Wedmore Community Power Co-opera-
tive

Client list
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I have been a graphic designer for over 20 years specialising 
in corporate reporting and other areas of design. 

My main experience has been in design for print including 
annual reports, corporate identity and employee 
communications. Have also worked on many interactive 
projects related to the above. 

In addition, I have worked in print production and client 
liaison on several projects both in the UK and internationally, 
project management, directing corporate videos, writing 
and designing several corporate identity guidelines, 
commissioning photography and illustration and art directing 
photography in the UK and around the world. 

Specialist areas:
Brand identity
Print design
Corporate reporting
CR and sustainability reporting
Artwork and typesetting
Print production
Digital design



BP.1

BP Energy Outlook 2030 
Information graphics showing 
current and future trends in world 
energy usage. This was produced in 
72 hours from briefing to uploading 
on the bp.com website to support a 
launch event.
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BP Crisis Communications Training 
A series of posters and training 
aids used worldwide for 
teaching employees about Crisis 
Communications issues.

Global training progress (to June 2014)
Crisis communications

890 397 105 15 Total number of  
people trained

Total number of C&EA  
professionals trained

Total number 
PIER trained

Number of
PIER ‘power users’

   
    
   

    

     
  

 Australia

   

 Indonesia

 

 Singapore

    

 China

    
 

R&M Comms Team

Remote drill 
 

Exec Support Team

Drill training and 
exercise

Jul 2013
Nov 2013*

PIER Online Training: 
1. New user
2, Refresher
3. Deep dives
4. Power user (F2F)

For Eastern & Western Hemispheres:

* including 
overview of 
Brazil’s Pitanga 
drill and an 
Asiana Airlines 
social media 
case study.    

Crisis 
Communications 
Plan template 

DWH and 
Algeria 
Lessons 
Learned 

Aide 
Memoire

  Training programmes completed  PIER Training

 CoP sessions

 Resources

 Other teams and networks

 Bronze

 Silver

 PIER training

 PIER Power User

 Media

      Rapid Response    
      Team/leadership  
      training pilots

      Coaching 
      sessions

      Drill
      Pre-drill training

 Belgium

  Dec 2013

Global businesses

Lubricants  
global comms

 Sep 2013

 Germany

 Sep 2013

Feb 2013

Oct 2013

Feb 2013

May 
2013

 India

   

  

May 2013

Oct
2013
May
2014

Mar 2014 Jul 2014

Dec 2013

Dec 2013

Middle East   

 Mar 2013

 Trinidad

 

Jun 2013

Oct 2013

  Key

US

Dec 2013 San Francisco

Jan 2013  GoM

Feb 2013  Houston

May 2014 Houston

July 2013 Alaska

Apr 2014 Alaska

Oct 2013 Chicago

Dec 2013   Petchems Cooper River

May 2014 Washington DC

Euro Comms Network
Rotterdam and Madrid

Mar 2013

Apr 2014

Brazil

Aug 2013

Apr 2013

 Norway

  May 2013

North Africa

Egypt

Libya
Algeria

Nov 2013

Nov 2013

Sep 2013

South Africa

Nov 2013

Mar 2014

UK

May 2014  North Sea

Nov 2013   North Sea & Norway

Jul 2013   London

Sep 2013 London

Sep 2013  London (SJS staff)

Dec 2013  London – PIER

Jun 2014 London

Mar 2014  Saltend, Hull

Angola

Jun 2013

Mar 2014

Oct 2013

BP Crisis Communications 06 2014

 Azerbaijan

 
Sep 2013

  

Q4Q1

Crisis readiness

Supporting structures 

Q2 Q3
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Communications capability calendar 2013/14

Competency development:

2014

Saltend 
South Africa

19/20 March

Video resources available to support RRT and drill training

E-learning module available to support training and drills

Planning and Pilot

29/30 July Date TBC

ECN
Alaska

UK BelgiumGOM
NW FVC
Australia

Houston 
Washington
China

Toledo
Egypt

Decatur 
South Africa
North Sea
EST

Trinidad
TXC Chemicals
Chicago MRT

Extreme 
Presentations 

Extreme 
Presentations 

Design and development of e-learning module

Programme of drills runs through the full year

Online New User, Refresher, Deep-Dive and Power User sessions run through the full year

Planning and delivery of e-learning module

Scoping, design, invitations and kit-bag Online resources, coaching and drills

Planning and pilot

Planning and pilot

Internal and external guests invited to speak on key business and competency topics

Series of brand workshops

Collaboration with Sales & Marketing team on programme design

Regional writing webinars & workshops

Series of regional webinars

Measurement Fundamentals course available online

Social Media Fundamentals course available online

Master classes via webinar/workshop

Speaking & Presentation coaching courses available (external suppliers)

Internal offer from Press Office/Capability Team

On-going ‘Train the Trainer’ sessions

Training sessions  
(Silver & Bronze)

Measurement

Rapid Response Team 

PIER training

Drills

Community of Practice

PIO videos

Bronze online

Social media in a crisis

Date TBC Date TBCCapability CoP/ 
Champion network

Design and development of C&EA training forum with External Affairs teams

Bi-weekly refresh including new comms vacancies

C&EA Forum

Identifying and managing development placements for individuals

Career Paths : Review of C&EA career pathways & role profiles

GBS Comms Role – Budapest/KL North Africa IC Manager

Emirates Foundation role

Development  
placements

My Plan:
2013 form 
completion 
by 15 Feb

My Plan:
2014 priority 
setting by 28 
Feb

How to build an effective 
PDP: refresher training 

PDP conversations and 
submission of PDPs to 
Capability Team 

Talent Management and Succession Planning review 

Leadership 
Training 
nominations 
for 2015

Comms Exec 
‘People Day,’ 
Baku, 29 
Sept

Talent Review 
and Succession 
Planning

Townhall:
SJS – Feb 10

Learning 
Centre 
ELT pilot and 
launch note
Feb 20

Comms Exec 
/ Comms 
ELT meeting: 
Mar 19 
and 20

Engage 
Brand Team 
26 Mar

ECN Madrid: 
April 2 and 3

FVC Team, 
Germany
June 26

Series of Capability focus groups

Comms Exec 
meeting in 
Baku
Sept 29 

Engagement events

Writing 

Campaign Planning

Social media

Business Acumen

Facilitation skills

Brand

Speaking &  
Presentation

Media Training

Group Learning  
Management System 
(GLMS):

Pilot training 
curriculum in 
My Learning 

Launch of all courses in My Learning  

Communications 
Learning Centre

Launch  
Phase 1

Launch Phase 2 (incl move to Navitas)

CEB check-ins Resources 
‘check-in’

Resources 
‘check-in’

Resources 
‘check-in’

Resources 
‘check-in’

End of pilot 
review &  
recommend-
ations

Mentoring 

Programme
Pulse check1 Jan: 

Mentoring 
programme 
launch 

Skills 
refresher 
sessions

Project management

‘Virtual 
Mentoring’ 
article

Mentoring 
article

HR Transformation Comms role in Mumbai
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BP Country Fact sheets 
Series of Word templates and 
icons designed for BP country 
communications departments 
to produce their own fact sheets 
which can be updated.

Office premises: locations, number of employees.
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
dis ut repudis maior mo torrorum licil ipsus.
 Udio optatquis alicias dero eat mi, solorro ius, 
namendi tionse nonseque occum atur, cum sae nis 
miliquo que voluptat a veribus doluptaspid ut elignati aut 
lique nu denimoluptae excerroviti dolupti cusa poriam 
dolorupti m Boriasp ernatus es nobis quatibusa nos et 
minciae.

Investment: annual and/or to date, $.
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
dis ut repudis maior mo torrorum licil ipsus

Planned investment over a period of time, $.
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
dis ut repudis maior mo torrorum licil ipsus

Taxes paid: annual and/or to date, $.
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
ut repudis maior mo torrorum licil ipsus nobist quodi 
tempore pratur au.

Key community investment projects. 
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
dis ut repudis maior mo torrorum licil ipsus.
 Udio optatquis alicias dero eat mi, solorro ius, 
namendi tionse nonseque occum atur, cum sae nis 
miliquo que voluptat a veribus doluptaspid ut elignati 
aut lique num nobist quodi tempore pratur aut aditior 
entecus, audae. Boriasp ernatus s doluptaspid u
 Elignati aut lique num nobist quodi tempore pratur 
aut aditior entecus, audae. Boriasp ernatus es nobis 
lique nu denimoluptnos et minciae aliquis sit, sequatur? 
Quis et quam quiatqntecus, audae. Boriasp ernatus es 
nobis  voluptat a veribus doluptaspid ut elignati aut lique 
nu denimolupt.

Total number of BP employees, 
including the number of local hires.
Dis ut repudis maior mo torrorum licil ipsus.
Udio optatquis alicias dero eat mi, solorro i

Typical size of contractor workforce (multiple of BP 
staff).
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
us, namendi tionse nonseque occum atur, cum sae nis

Positives
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
dis ut repudis maior mo torrorum licil ipsus.

Negatives
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
dis ut repudis maior mo torrorum licil ipsus.

BP Head of Country 
Name 
email 
Telephone

BP Head of Communications 
Name, 
email 
Telephone.

Corporate

BP people date

Top BP issues in the country

Commercial

Contact details

Social

Date of last update dd/mm/yyyy

Month 00 2013

BP MessageBank country factsheet

BP in Angola

Office premises: locations, number of employees.Office premises: locations, number of employees.
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
dis ut repudis maior mo torrorum licil ipsus.

Udio optatquis alicias dero eat mi, solorro ius, 
namendi tionse nonseque occum atur, cum sae nis 
miliquo que voluptat a veribus doluptaspid ut elignati aut 
lique nu denimoluptae excerroviti dolupti cusa poriam 
dolorupti m Boriasp ernatus es nobis quatibusa nos et 
minciae.

Investment: annual and/or to date, $.Investment: annual and/or to date, $.
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
dis ut repudis maior mo torrorum licil ipsus

Planned investment over a period of time, $.Planned investment over a period of time, $.
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
dis ut repudis maior mo torrorum licil ipsus

Taxes paid: annual and/or to date, $.Taxes paid: annual and/or to date, $.
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
ut repudis maior mo torrorum licil ipsus nobist quodi 
tempore pratur au.

Total number of BP employees, Total number of BP employees, 
including the number of local hires.including the number of local hires.
Dis ut repudis maior mo torrorum licil ipsus.
Udio optatquis alicias dero eat mi, solorro i

Typical size of contractor workforce (multiple of BP Typical size of contractor workforce (multiple of BP 
staff).staff).
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
us, namendi tionse nonseque occum atur, cum sae nis

Corporate

BP people date

Commercial

Month 00 2013
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BP in AngolaBP in Angola

Namibia

Gabon

Congo

Zambia

Luanda

South Atlantic Ocean

Democratic 
Republic of 
the Congo  

Angola

BP in Angola

Ovitet id explique poreptatet exerum reri 
arum fuga. Rovid unt et facearc idendenda 
dolest faccum landiore es quamTemquis nos 
molor rem quam, simet eicianihil ilit quas ne 
rempore, ius am lam fda dolest molor rem 
molor rem quam, simet eicianihil ilit experio 
consed que earibu rempore, ius am lam fda 
dolest molor rem ga.

Exploration & Production:
Exploration: 
Key exploration areas.
Equae solut dendest arum quid quas imi, volores dollore 
sserum ut liquistint facescium doluptatet que conse 
denimoluptae excerroviti dolupti cusa poriam dolorupti 
dis ut repudis maior mo torrorum licil ipsus.
 
Oil & gas production: 
Share of BP’s net production in country’s total 
production (where available).
Udio optatquis alicias dero eat mi, solorro ius, namendi 
tionse nonseque occum atur, cum sae nis miliquo que 
voluptat a veribus doluptaspid ut elignati aut lique num 
nobist quodi tempore pratur aut aditior entecus, audae. 
Boriasp ernatus s doluptaspid u
 
List of key producing assets, detailing: asset location, 
ownership/operator information, daily production.
Elignati aut lique num nobist quodi tempore pratur aut 
aditior entecus, audae. Boriasp ernatus es nobis lique 
nu denimoluptnos et minciae aliquis sit, sequatur? Quis 
et quam quiatqntecus, audae. Boriasp ernatus es nobis  
voluptat a veribus doluptaspid ut elignati aut lique nu 
denimolupt.

LNG production: 
Asset location, ownership/operator information, 
capacity.  
Elignati aut lique num nobist quodi tempore pratur aut 
aditior entecus, audae. Boriasp ernatus es nobis lique 
nu denimoluptnos et minciae aliquis sit, sequatur? Quis 
voluptat a veribus doluptaspid ut elignati aut lique nu 
denimolupt.

Refining & Marketing:
Refineries: 
Location, ownership information, capacity (BP net), 
products range.
Elignati aut lique num nobist quodi tempore pratur aut 
voluptat a veribus doluptaspid ut elignati aut lique nu 
denimolupt.

Retail: 
Number of retail sites (own/franchised).
Elignati aut lique num nobist quodi tempore pratur aut 
aditior entecus, audae. Boriasp ernatus es nobis lique 
nu denimoluptnos et minciae aliquis sit, sequatur? Quis 

Lubricants manufacture and marketing: 
Plants (location, ownership), brands, sales volumes.
Elignati aut lique num nobist quodi tempore pratur aut 
nu denimoluptnos et minciae aliquis sit, sequatur? Quis 
voluptat a veribus do

Petrochemicals manufacture and marketing: 
Plants (location, ownership), key markets supplied.
Elignati aut lique num nobist quodi tempore pratur aut 
nu denimoequatur? Quis voluptat a veribus do

Marine/aviation business: 
Key facts.
Elignati aut lique num nobist quodi tempore pratur aut 
aditior entecus, audae. Boriasp ernatus es nobis lique 
nu denimoluptnos et minciae aliquis sit, sequatur? Quis 
voluptat a veribus do

Other businesses:
Alternative energy: wind power/biofuels 
Key facts and locations.

Introduction

Operations

Month 00 2013

BP MessageBank country factsheet

Conditions of use: this document is intended for internal use only. 
Please follow the relevant BP communications procedure should you wish to share any of the information contained herewith externally.



Presentation materials
The Burberry timeline

Burberry



Name and  creation of brand 
identity for in house creative team. 

Plus various applications both 
online and in print and sub 
branding for internal projects.

These projects were produced 
during a 6 month period when 
I was acting as mentor and 
Creative Director to members of 
the in house design team.

Projects shown on this page: 
– Logotype 
– Personality cards for core    
    members of the team

Creative London.1  
(part of Booz & Co)



Help.desk@booz.com

Projects shown on this page: 
– Branding for technical support 
– Manifesto poster for design team
– Web graphics for intranet

Creative London.2  
(part of Booz & Co)



Act Mobile

http://act-mobile.mobi/

The website is dynamically 
programmed to reduce in 
scale to be readable on 
different devices such as 
iphones and ipads.s

eBay.1



Q1 2013:  EXCEEDED Q1 BUDGET

GLOBAL RESULTS

   

Mobile in Q1

Highlights

OPERATING INCOME

REVENUE

REVENUE BY REGION

$29.1m

$18.6m

$26.2m

$92.7m

$10.6m

$28.6m

$17.3m

 $26.7m

$92.3m

$11.8m

Actual Budget

35% OF TOTAL TRAFFIC CAME FROM A MOBILE DEVICE, 
NEARLY DOUBLE THE VALUE IN 2012

10% OF NEW ADS ARE PLACED USING MOBILE APPS

Strictly for internal use only. Should not be distributed outside eBay.

Mobile app with paid 
categories and feature 
upsell has just gone 
live in the App-Store 
in the Netherlands 
coupled with the 
roll-out of One-click 
payments

Bilbasen rolled out 
the first iPad app 
which offers all the 
same features as the 
iPhone app - designed 
and optimized to give 
the user a true iPad 
experience 

Australia recently 
released their 
Android app and 
so far customer 
adoption and 
feedback is excellent

After 3 months of hard 
work we launched 
our new Mexican 
site iBazar on April 
8th, 2013. This also 
includes a new major 
product innovation: 
responsive design, 
the first eCG site to 
include such design

We are currently 
facing pressure in 
South Africa as our 
nearest competitor 
OLX keeps investing 
aggressively and is 
gaining some traction.  
We have started to 
ramp up marketing 
spend to protect our 
position in ZA and we 
will be monitoring this 
situation closely

In Australia we have 
started rolling out  
the Motors playbook 
and to date dealer 
sign-up up has 
exceeded our wildest 
expectations and is 
tracking 2x budget

Italy has been busy 
this quarter with several 
new features being 
implemented with 
revenue growing 
80% YoY

Colombia’s visit 
share continues to 
grow and is now 
9.1%, nearly double 
last year

Tested a new feature 
this month called 
“Edit my ad”, so far 
proving very successful 
and a good example 
of our eCG shared 
behaviours “Debate, 
decide and deliver”

BY THE NUMBERS

9.1%

Seeds

$14.5m

$7.1m

$5.2m

 $14.4m

$5.7m

$5.1m

80%

BY THE NUMBERS

Q1 2013:  FOCUS ON THE CUSTOMER AND 
THE FINANCIALS WILL FOLLOW

To shop

To sell

To work

MAKING EBAY THE FAVOURITE 
PLACE TO SHOP, SELL, WORK

Strictly for internal use only. Should not be distributed outside eBay.

Mobile now accounts 
for more than 50% of 
traffic in the UK, 43% 
in Italy and 35% in 
Germany.

Launch of first eBay 
fashion collection 
with German 
designer Guido Maria 
Kretschmer with 
outfits to be produced 
based on online voting. 

Argos Easter 
Promotion in the UK 
generated $1m GMV 
in 4 days with 70% 
of sales ‘in season’ 
products.

Brands4Friends and 
eBay.de have worked in 
partnership to acquire 
and manage key brands, 
including Napapijri, 
Wrangler, Lee and 
Eastpak.

Large merchants 
including Moss Bros, 
Silentnight and Heals 
in the UK and Bata, 
Exxtros and Computer 
Gross in Italy went live 
on eBay in Q1. 

German brands 
which went live 
in Q1 include 
large merchants 
Hellweg, Möbel 
Roller, Schiesser and 
Alternate.

Awarded #1 best 
employer in Berlin-
Brandenberg by the 
Great Place to Work 
Institute. France was 
also recognised in the 
awards. 

We await GPTW 
results for DE & UK in 
Q2 but a great start! 

85 colleagues from 
the MP business and 
31 from corporate 
functions were 
promoted in Q1. 

All demonstrated 
superior performance as 
well as commitments 
and behaviours.

109 employee 
referrals in Q1 in 
Germany, an increase 
of 30% compared to 
Q4 2012. 

109 

50%

35%

43%

GLOBAL MARKETPLACES

Q1 2013 Q1 2012

GMV

OPERATING INCOME

REVENUE

$18bn

$2bn

$16bn

$700m

$1.7bn

+13% 

+13%

+22% $900m

EUROPEAN MARKETPLACES
   

GMV

OPERATING INCOME

REVENUE

$6.3bn

 $433m

$645m

+9% $6.9bn 

+12% $724m

+19% $517m

$1m

BY THE NUMBERS

Q1 & 2013: 
UK/ROE PERFORMANCE

UNITED KINGDOM

ROE: FRANCE, ITALY & SPAIN
   

   

Favourite place to shop

Sell

Favourite place to work

GMV

GMV*

* ROE: Overview

OPERATING INCOME

OPERATING INCOME

REVENUE

REVENUE

ACTIVE BUYERS

ACTIVE BUYERS

Q1 2013

Strictly for internal use only. Should not be distributed outside eBay.

$2.8bn  +14.9% 

$297m  +16.5%

$239m  -4.5%

$70m +29.4% 

ITALY

FRANCE

SPAIN

$289m  +16.9%

$50m +15.5% 

$40m +23% 

17.3m+14.9%

8.6m +15.3% 

eBay France awarded 
13th Best Place to work 
in France, from more 
than 5,000 companies 
that applied

created within the UK 
ROE business, offering 
new opportunities for 
growth and development

Seven people promoted 
in Spring focal, including 
two new directors – all 
of whom demonstrated 
great performance while 
living our commitments 
and behaviours

New merchant examples

Argos Easter Promotion 
in the UK:
•  Approx $1m GMV   
 across 10,864 units   
 in the 4 days of the   
 campaign

New internationalised 
merchants in the UK

Percentage of traffic 
across mobile

Exceptional 30% 
GMV growth in Spain

New homepages, plus 
UK and DE deals now 
visible on Irish, Austrian 
and Swiss sites

30

$236m  +19.6%

50%

40%

New roles

1,185

•  ASP: $90.57 up from  
 average of $75 this year
•  YoY growth: 130% v  
 same week last year
•  70% of sales “current  
 in season” lines

eBay Quarterly results

HTML  email newsletters

eBay.2
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eBay People Management
Leadership project using interactive 
PDF as support for employee training 
seminars and conferences.
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eBay Induction materials. 

Selection of presentation 

graphics for internal use 

at seminars and training 

conferences in UK and 

Germany.

Produced at farraday.com



Empac

➝

End of life phase

Pre-consumer 
scrap

Use phase of 
end products

Raw material 
extraction

Metal production Production of
metal products

Life Cycle Assessment 

Two steel production processes are 
well-established throughout the world 
and both require the use of scrap:

•   Basic Oxygen Furnace (BOF) or 
   integrated steel-making (using iron ore, 
  coking coal and steel scrap).
•   Electric arc furnace (EAF) 
    steel-making  (from 100% steel scrap).

Branding and literature for  

The European Metal  

Packaging association

Produced at farraday.com

Empac



Personal project:

Timeline to commemorate Gary 

Moss’s 60th birthday celebrations

2 x A1 laminated foamex boards

Gary Moss

1950’s 1960’s 1970’s 1980’s 1990’s

Gary Moss born 
April 7th 1953 at

Mildmay General Hospital

And on the 
same day...

Marries Nina Selby 20 03 1977

James born 16/04/84

Charlotte born 17/04/86

Leicester University 1971 – 1974

Laura born 04/07/80

World’s first non-stop transatlantic flight England wins FIFA World Cup Saturday Night Fever released Rubiks Cube files Intellectual property suit Simpsons appear on TV Millennium Bug scare Enfield’s got talent too!

Happy Birthday Gary

Barmitzvah 1966

Law exams 1976-77

1997 James’s Barmitzvah

1992 Laura Bat Chayil

‘He’s such a meticulous 
golfer, he even has his ball 

retriever regripped...’

2002 Laura Graduation

2002 Silver Wedding 
Anniversary

Sydney 2004

Argentina 2009

India 2013

April 7 2013

So you think you can dance?

There is no word for a 
hat collector...

2000’s 2010’s

Operatunity Knocks...
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PayPal expands to 190 markets
worldwide

PayPal launches PayPal Mobile in the 
United States, enabling users
to send money via their mobile
phones anywhere at any time.

Email payments with 
PayPal enabled.

1 Million

20001998

20092008

Paypal reaches 1 Million users. Paypal goes publicConfinity, a company established 
by Peter Thiel and Max Levchin 
as a way to securely beam money 
between palm pilots, develops a 
service named PayPal™

PayPal launches its first API and 
introduces web services, enabling 
developers and merchants to create 
more advanced online payment 
applications and services.

PayPal launches X.COM
opening its global payments platform 
to developers.

PayPal announces a strategic 
relationship with Facebook and 
launches the new Send Money
application for mobile devices.

PayPal acquires Zong which 
strengthens its position in mobile 
payments with carrier billing.

PayPal announces partnerships with 
key point-of-sale software developers 
to  support mid-market businesses.

PayPal acquires
Bill Me Later

PayPal becomes available in multiple 
currencies with the introduction of 
Euros and Pounds.

During the eight-week period following 
Hurricane Katrina, eBay community 
members raise over $2.1 Million via 
eBay giving works and PayPal to 
support Hurricane relief organizations.

2003

Second Life launches LS, 
the virtual “Linden Dollar” 
currency which is convertible 
to U.S. dollars on a fluctuating 
market basis.

2011

2005

20011999

2010

2002

20042006

2012

2007



Powerful partnership with eBay

•  Significant percentage of Total Payment   
 Volume (TPV) and revenue

•  Large source of consumer and 
 merchant acquisition

•  Drives PayPal balances as funding source

Send/funds-
in options:
• Credit and   
 sdebit cards
• Bank transfer   
 (ACH)
• PayPal balance
• Bill Me Later

Receive/funds
-out options:
• Save as balance
• Withdrawal to bank
• ATM/debit 
 card withdrawal
• Physical check   
 request

Receivers/
Merchants 
(selling, collecting, 
getting paid)

Senders/
Consumers: 
(buying, giving, 
paying)

How PayPal works

$
$

Paypal successfully bridged two worlds

Making traditional payments 
systems work better online

Internet 
Companies

Global 
Financial 
Networks

Unmatched competitive advantages

Technology
•	Pace	of	innovation		 	
 (mobile, digital   
 goods)
•	Global	open			 	
 platform
•	Digital	wallet

Fraud & risk 
expertise
•	Detect	fraud	at		 	
 point of sign-up 
 and for every   
 transaction
•	Innovative		 	 	
 underwriting

Closed-loop data
•	Direct	relationships			
 with merchants and  
 consumers
•	Deep	transaction		 	
 history

Global connections
•	190	markets
•	25	currencies
•	20	local	languages
•	15K+	bank		 	 	
 connections
•	Cross-border	trade

Serving merchants large and small

$60
Billion

2008
1		Online	market	growth	based	on	12	countries	(US,	CA,	AU,	UK,	DE,	FR,	IT,	NL,		
	 ES,	AT,	BE,	CH)	using	Forrester	online	retail	and	travel	estimates.

2009 2010 2015

$72
Billion

$92
Billion

2	x	
consumer 
velocity 

24% CAGR

Crack the consumer velocity code

TPV	growing	3x	
faster than 
online market1

EMEA

France GermanySpain* Italy*United	
Kingdom

United	
States

Australia

PayPal # 
of	top	100
online 
merchants

*  Numbers   
 derived from   
	 different	source.

Global reach

From To

Paypal must transform

Online

Payments

Utility for long-tail 
of merchants

Wherever our 
customers are

Relevant	throughout	the	
purchase	experience

Partner with retailers essential 
to our customers’ daily lives

40

53
49

56
59

5757

PayPal’s vision and values

We believe 
people are 
basically 
good

We believe an 
open and honest 
environment can 
bring out the 
best in people

We believe 
everyone has 
something to 
contribute

We encourage 
people to treat 
others the way 
we want to be 
treated

Our core values 
are still the fabric/
DNA of our 
culture	today.

Our vision

Delivering the future of 
money today…
An essential part of our 
customer’s financial and 
business lives, enabling 
secure commerce 
anytime, anywhere, any way.

Our values

Values
We recognise 
and respect 
everyone 
as a unique 
individual

PayPal.2



Contact details

Neil Littman
94 Vicars Moor Lane 

London

n21 1BN

020 8360 6099

077 8557 1185

nlittman@dircon.co.uk
www.neillittman.com




